lassairmangasuimsgsiauUndin

NGUNIIAAINAINE
HAY N UL N 2
Tassasraviangns - —
(R1UUNUENN)
wmm’jw,a%wﬁugm Laduniaein
MINIBIVIAY 18
NIV UAN 6
Inendnus 12
394 36
VBLR): Fnaduiugulitumiein dmsuifidisanmsfnnssduliyyniiauenssumauimedngnstiualiGou
Mg uiRuazfeama Soussunasinanmsdeuliintisediu S (Satisfactory)
eIV1vaMANgATUTENRUAIY
NIn3IU9AY (Required Course)

AR Fodn wuenn TIUIUNRY
BUS521 521 08U353385309Business Research Methods) 3 9,000
BUS525 msdsuiuesinmsiiiensdanis (Organizational Transformation for Management) 3 9,000
ECN522 iswgransuazMsinszideyaiiten1sdadule (Economic and Data Analysis for Decision Making) 3 9,000
FIB523 nsdan1snsRumaznsUyTeaRsiaFinancial Management amd Accounting in Digital Era) 3 9,000
IMG528 M3ININ1sHAnLaEIEgUN1UOperations Management and Supply Chain) 3 9,000
MKT526 N139AN1IN1IRaIARaNa(Digital Marketing Management) 3 9,000
wuInIY AN (Electives)

SHARY Fodn wuenn TIUIUNY
dusutindnel uWu . @eniSeu 6 wiein 6 18,000
NFUN1IARIARING
MKT512 mMsnaaRITauaedednuesulatiiDigital Social Media Marketing) 3
MKT514 MIIansuinnIsuRan aeinazusnnslai(New Product and Service Innovation Management) 3
MKT508 nagndlumsdnmsnmisdndmiremsnszanedu uazssuulsgunuiiiensaannfavia 3

(Digital Marketing channels of Distributions Supply Chain Management for Marketing)
MKT509 Msdoansn1smaInRavia (Digital Marketing Communication) 3
MKT537 MIIATIEgNA1EARITTA (The Digital Customer Journey) 3
MKT539 Joyarwamedmsunsiasizinisnatn (Big Data for Marketing Analysis) 3
MKT631 MM aTanagnsdmsutinnisnaintugARIvia(Strategic Management for Marketer in Digital Era) 3
MKT632 Fuuwszaudygmmeasimsianisgsivdmiuinnsnaialueadvia 3
(Seminar in Business Management Problem Issues for Marketer in Digital Era)
ANINITINSDNUS

AU Fodn WUWAN TIUIURY
BUS696 enilnug (Thesis) 12 36,000
- A13ansAn 60,000
- Asssuilondy 4 (Auseiuvendoms + AUsziugtAmg + Adasindne + AadfasiGew) 3,100
- AamzlousgdyEsunIwsingy 3,000

sauAlddnenaaanangns 174,100




