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Yoy (lne) : UImsgsiadaudin (MInanmdvia)
Foto (lnw) : US.U. (NMSAAARING)
Farhu (dengw) : Bachelor of Business Administration

(Digital Marketing)

Fodo (Fangw) : B.B.A. (Digital Marketing)

AQUsTAAYaIMENGAS

]
a =

ienanUadinnilanuiasvinweaunnainadviatunisidenldiasesdiendania Tunis

[

PonLUUKarasvassAiliomiumsilauswiasFedinusaulatlanssmungAinssuvengy

anAdmang

v v

WDHNANUUANNEIUTARDUTH9ANERSATUNITNAINRINANUFAIANS DU LNBANTIAAINUEILIT

lumsuiRausasiiuyarlviesinslasg1aiion1an

v oa

nanUnfiniflaussauzaonndes wasluszuu rasndsanudilalunguiiasnannis

aa o

NNNITHAINANG Lﬁ@{]@u@]aqﬂLLiQ\‘i’]Uﬂ’]ﬂQﬁﬁ’]‘MﬂiiﬂJ F1UNT aLLaNYU

'
a v a

nEnUndinnfinszuiuanuAnnmaduguseneunis
nanUndn M dugine aufn waznsinuegelissuuiiisunieusiennsssy 15555

T3 TNA1UNITRaINAINaBaLIAINUSURAYaURDEIAL

v a a

d' a Yy A oA Aaa v a
LW@N@@UN‘%mﬂaqﬂiqﬁﬂﬂﬁg‘QﬂGﬂmLﬂiaﬂﬂaLLaSW]ﬂIUIaUﬂﬁ]ﬂawqﬂﬁqiﬂﬁ]

WipkANUUANNIAINLAINNTIUNTEDANS LAY NISUNLEUD



Taseaseavdngns

INUIUNUENANADANANGAT 129 wienn
1. vuadvAneiialy 24 WUBAA

2. RUINIVUINTE 99 WUBNA
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2.2 A9 uanUeAu 30 wilenn

2.3 AUANIZAY 30 wi2eAn

2.3.1 A nanizanu 1 15  wdaein

2.3.2 A nan1zAu 2 15 wdaein
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2. RUINIVUINE 99 UUBNA
2.1 v mnu 32 WUNA
mhein (Ussene-UuR-Anwinienuies)
SHEIY Fodwn nueAn
BUS11967 UalanvirdgLduniaendnmaiuuinisgsng 2(2-0-4)
(Open Up a Career Path in Business Administration)
BUS12167 NNSIAN1TIANTARYIA 3(3-0-6)
(Digital Organization Management)
BUS12267 mwgmam%l,ﬁamﬁmmsﬁqiﬁa 3(3-0-6)
(Economics for Business Management)
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BUS21167 walulagRdviadmiuging 3(3-0-6)
(Digital Technology for Business)

BUS22667 NVUNEgINALaENIFRINT 3(3-0-6)
(Business Law and Taxation)

BUS22867 mmé’aﬂqmﬁamsﬁamsw’mﬁqiﬁa 3(3-0-6)
(English for Business Communication)

BUS31167 Unytuaznsdudmivgsna 3(3-0-6)
(Accounting and Finance for Business)

BUS31267 madugusgnaunis 3(3-0-6)
(Entrepreneurship)

BUSA1267 NSIANISTINALNSUALUNUTIAT 3(3-0-6)
(Strategic Management and Business Plan)

LSM11167 nsInnstadafnduaglgauniu 3(3-0-6)
(Logistics and Supply Chain Management)

MKT21067 NANNIINAA 3(3-0-6)
(Principles of Marketing)

2.2 3y anUeAu 30 wuenn

mhein (Ussee-UUuR-AnwisienuLes

IWEIYN Fodwn wienn

MKT13267 umsvesuslnalugadava 3(3-0-6)
(Customer Journey Management)

MKT13367 nsAeaswaYNIIANARTTA 3(3-0-6)
(Communication and Digital Marketing)

MKT23567 NFIATIRNTRLARATIA Wazn1snanagelusEanEaw 3(3-0-6)
(Digital Analytics and Performance Marketing)

MKT23667 msmaerudedinueeulall 3(3-0-6)
(Social Media Marketing)

MKT23767 N1IAAINUINIT 3(3-0-6)
(Service Marketing)

MKT34167 MsTAnIsuUTUALAYAIEIEUN9gTAY 3(3-0-6)




(Brand Management and Sustainable Business)

MKT 34267 ANSIANITVDININITAAA 3(3-0-6)

(Marketing Channels Management)

MKT34367 ARUNUFNSARR 3(3-0-6)
(Content Marketing)

MKT34467 NAYNSNITNAIARIYA 3(3-0-6)

(Digital Marketing Strategy)
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ngx §3naNIivdAdNa (Digital Commerce)

mhefn (Ussene-UfuR-Anwimenuied)
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MKT38167 wnanlesudmsUgINIaRIVaLALNTATIYLTUN G 3(3-0-6)
N3RANA
(Online Commerce Platform and Community

Marketing)
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MKT38267 gananavianulatansuuarnisnainuuivled 3(3-0-6)

(Live Commerce and Website Marketing)

MKT38367 WALANISVIYLATNITEITIINDTOS 3(3-0-6)

(Sales and Negotiation Technique)

MKT38467 nsIaNsgnANduusSLarNISIANITABLLLILA 3(3-0-6)
(Customer Relationship Management and Comment

Management)




MKT38567 NsRaRHILBUNGLE LIRS LAY TUEEATNIINTRAIN 3(3-0-6)

(Influencer Marketing and Affiliate Marketing)
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MKT49867 L@%&Mauﬁf\mﬂw’]LLazmiﬁﬂmL%ayimﬁmiﬁ’umiv‘hmu 1(0-2-1)
AIUNTAANNRITIA
(Pre-Cooperative and Work Integrated Education for

Digital Marketing)

MKT49967 ANNAANYIAIUNITHANNAINA 6(0-40-0)

(Cooperative Education for Digital Marketing)
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mhefn (Ussene-Uiua-Anyimeniies )
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MKT49067 NNSYITINNTNNSIEEUAUNTTIY 1 3(0-20-0)

(Work integrated Learning 1)

MKT49167 NYITUINTNNSSUAUNITYINY 2 3(0-20-0)

(Work integrated Learning 2)

MKT49267 NYITNINNTNNSIEUAUNITYINY 3 6(0-40-0)

(Work integrated Learning 3)

MKT49367 NSYIUINIINTIEEURUNNTYINUY 4 6(0-40-0)

(Work integrated Learning 4)

MKT49467 oAl UAIUNITAAINRITA 1 3(3-0-6)

(Special Topic in Digital Marketing 1)

MKT49567 U NARIUAIUNISAAINRATIA 2 3(3-0-6)

(Special Topic in Digital Marketing II)
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nauNsaInlueARadia (Marketing in Digital Era)

mhedn (Ussene-UuR-Anwinieniue)

SRAIY FoA3u RN
MKT13267 UMY uslnalugARaTia 3(3-0-6)
(Customer Journey Management)
MKT13367 nsAeansuazNISAANARTTA 3(3-0-6)
(Communication and Digital Marketing)
MKT23567 NM9URUNITAAIARTITE wazn151uNuEelavan 3(3-0-6)
(Digital Marketing Planning and Media Buying)




MKT23667 nsnannEudedenuoeulatl 3(3-0-6)
(Social Media Marketing)
MKT34367 ARUNUFNSARR 3(3-0-6)

(Content Marketing)
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Bvtifinsmanadunedide (intermet Marketing Manager)
Bwihitdeansdedsnueaulat (Social Media Communications Officer)
Frmifinaunudeddva (Digital Media Planner)

UNIATIEINI5AAIA (Market analyst)

Lﬁﬂwﬁﬁﬁgﬂﬁﬁﬁuﬁuﬁ (Customer Service/Support)

funune (Sales Representative)

Bwmthinsaniseans (Marketing Researcher)

UNIUHUNITHAIA (Marketing Plan Creator)

JInasn1amaumuyt (Content Creator)
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