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Abstract

The objective of this research was to examine the influence of marketing strategies on
behavioral intentions of customers of restaurants along the Bangpakong River. The researchers
determined the sample size for this study by using a formula for unknown population with a 95
percent confidence interval and margin of error of 5 percent. The samples of this study were 323
customers who used the service from the restaurants along the Bangpakong River. Questionnaire
was used for data collection for quantitative approach. Statistics for data analysis included
frequency distribution, percentage, average mean, standard deviation, and multiple regression
analysis. The results showed that marketing strategies influencing repurchase intentions of
customers of restaurants along the Bangpakong River were online communication, location, service
staff, physical environment, and food quality. In addition, marketing strategies influencing word-of-
mouth of customers of the restaurants along the Bangpakong River were online communication,

location, and food quality, respectively.

Keywords: restaurant, behavioral intention, repurchase intention behavior, word-of-mouth
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