NCBMI The 9™ National Conference on Business Management and Innovation 2022

AQU:USKISSSADINDAVAL

- PO S
uK13ng1dgAsuAsSuns3is

CGSM Ks:d

COLLEGE OF GRADUATE STUDY IN MANAGEMENT KASETSART,
KHON KAEN UNIVERSITY BUSINESS SCHOOL

MIUTEYININMINNGINMALUIANTIUNNNTIANTTEAUNA Us8d1T 2565 (AS991 9)



®e
00, ®
® it e

NCBMI The 9™ National Conference on Business Management and Innovation 2022

#1508y (si0)

i
nsfnwfaduanyszaunisnisnandisvinadoainudsladondnsueiormsivsiu 573
muFenanitvvesnguauisvinnu lufmiaveuuny
Usiasn yuusde uaz yunsal Adenese
AnAInTIAud1T dinadensiaduled ondnfmsllassnisansnesdivesuilnaly 580
I TAUATINVEU
U3aiSan wiusTsu wae ¥ne danau
Hadudiunisdoansnisnaineeulatinaroarudsladmginssuvesyiwnendely 588
Jminazldunsn
Yoo NURIUNS wae vasa A191298
nIAsIEanInLInaenLarAnannvesnquiInauluFminnsenlaglddiudseaunis 595
NSAAIAUINNG
wgnw WusUayey waz I9enee AReA
woAnssunazdadedwasonsdadulaiumessinvesiisluwnmauadiostesidn 607
Rywrins qrsdad uaz dndve WiyAsnana
wuININTas ANt anelaluusnisdeemisuuwnanwesueouladliundnd nw 613
UINgIaEveuLiY luaInIning
NWIAA ANNUW waz duwy viowa
nsAnumgRnTsuNsteidarnyneauTieswazeluiyaTuasJafbdiuysraunisnsnain 622

lunsrndulateiderynrquviodnasyaliuuuns

s
v a a

NFIATUR EATLNA WAL ANAYY LIYRINING
dninavesdnunrdnsdnSnavudodiauidwanon1sdedudundusaulaiveingy 631
nAnwlunvInedeveuni

s aa o

a #3%e uay Audum Aslesn

[e)
ol
2

L]

msUszgndldguvssansnlunisiiusennegsiaduan nsdifinw Suinmiiyad 640
Al nayad waz 3338 aUnINa

msfinwiaudeanisvesduslaatunisdentugn luassunewdiosasas Jminfesidn 649
Asadld Tunzisl waz fMeaR twadiuna
LWIMINIHANgsAanIsandatuaznsuiegunsalnisanuan vedUsenaunisluian 656
ginaiiles Jminveuuny

Aans guiiia uaz Suwu sieun

uHunagnsNinsensresunestiaFessnTluradlain 19 666

&g Ismaanade waz yunsal Aldezee

MIUTEYININMINNGINMALUIANTIUNNNTIANTTEAUNA Us8d1T 2565 (AS991 9)


Lenovo
Highlight

Lenovo
Highlight


®e
°e.®
.

NCBMI The 9™ National Conference on Business Management and Innovation 2022

JasedunnsieansnisnainseulaifinassanusslaBnginssu
ﬁum@'ﬁﬁnmﬁ'ﬂuﬁ'aw%’ﬂa:L%amsﬂ
FACTORS OF ONLINE MARKETING COMMUNICATIONS AFFECTING BEHAVIORAL
INTENTION OF RESIDENTS IN CHACHOENGSAO PROVINCE
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Abstract

This research aims to 1) compare behavioral intentions to purchase house of residents in
Chachoengsao Province based on personal factors, and 2) study factors in online marketing communication
that affects behavioral intentions to purchase house of residents in Chachoengsao Province The sample
were 433 residents in Chachoengsao province using Taro Yamane's sampling method. The statistics used in
the data analysis were frequency, mean, variance test. The results showed that 1) there were significant
differences in terms of behavioral intention to purchase house among personal factors including gender,
age, marital status, education, career, and income and 2) Online Marketing factors were found to significantly
affect the behavioral Intention to purchase houses in Chachoengsao Province different in terms of content,
design modern and entertainment, respectively.

Keywords: Factor of Communication, Behavioral Intentions
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2. UNISEDNWUY 0.20 0.00* -0.08 0.20 -0.04 0.58
3. nunisiufdunius 000 098 -0.02 0.70 0.01 0.83
4. fuANNIUELY 0.26 0.00* 0.27 0.00* 0.17 0.03*
5. AMUAMUUULIAY 0.18 0.00* 0.38 0.00* 0.54 0.00*

*p< .05
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