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ABSTRACT

The objectives of this research were to 1) study the levels of purchase intention of customers in
Chachoengsao Province, compared by personal factors. 2) study the level of influence of Marketing strategy
affecting purchase intention of customers in Chachoengsao Province. Using quantitative research methods, Data
were collected from 400 questionnaires by collecting data from a sample group in Chachoengsao Province

through a convenient sampling method. The statistics used to analyze the data were descriptive statistics,
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including mean and standard deviation and inferential statistics, including t-test, one-way analysis variance, and
multiple regression analysis.

The results of the research revealed that 1) the level of purchase intention of customers in Chachoengsao
Province is different due to levels of age, career, and income 2) marketing strategy affecting purchase intention

of customers were products is the most influential factor, followed by place, price, people, and process.

Keywords: Marketing strategy, Purchasing behavior, Purchase intention
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