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Abstract

The objective of this research article was to investicate marketing
mixes and service quality affecting the decision for using express delivery
services, conducted by the quantitative research. Data were collected by
using questionnaires. The sample group consisted of 400 people. The statistics
used were frequency, percentage, mean and standard deviation, t-test, F-test,
and Multiple linear regression. The results of the study indicated that most of
the respondents were male, aged between 34-40 years old, were business
owners, graduated with bachelor’s degrees, and earned an average monthly
income of 10,000 - 20,000 Baht.

The result of Multiple regression analysis showed that the marketing
mixes in the aspect of place, process, and physical evidence had a positive
relationship with the decision for using express delivery services, while service
quality in the aspect of tangible reliability and empathy had a positive
relationship with the decision for using express delivery services.

Keywords: Decision; Express Delivery; Marketing Mixes; Service Quality
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