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Marketing strategies influencing customers’ purchase decision of

condominium for investment in bangkok
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Abstract

The objectives of this research are to 1) study the level of customers’ purchase decision of
condominium for investment in Bangkok 2) compare customers’ purchase decision of condominium
for investment in Bangkok, based on personal factors, and 3) examine the influence of marketing
strategies on customers’ purchase decision of condominium for investment in Bangkok. The research’s

sample group consists of people who are about to purchase or own condominium for investment in
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Bangkok. The total population is unknown, using the sample selection method according to Taro
Yamane’s formula, the sample size was 400 people. The statistics used in data analysis included
frequency, mean, and variance test, and analysis of multiple regression lines.

The findings revealed that 1) customers with different personal factors, including gender, age,
occupation, education level, and monthly income, have different level of purchase decision of
condominium for investment in Bangkok. Lastly, 2) marketing strategies related to design, usage and
functions of the room, selling price, location, service of employees, promotion, trading management
process, and public utilities and facilities in the project have influence on customers’ purchase decision

of condominium for investment in Bangkok, statistically significant at the .05 level.

Keywords : marketing strategies, purchas decisions, condominium for investment
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