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Abstract

The objectives of this research are to study 1) the influence level of online marketing
strategies on customers’ decision to purchase consumer products online in the Eastern Special
Development Zone, and 2) the influence level of electronic commerce service quality on customers’
decision to purchase consumer products online in the Eastern Special Development Zone.

The sample group of this research consisted of customers who purchased consumer products online
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in the Eastern Special Development Zone. The sample size was 400 people. The statistics used in
data analysis included frequency, mean, and variance test. and analysis of multiple regression lines.
The findings revealed that online marketing strategies, products and services, prices,
communications and marketing promotions, distribution channel, process aspect and physical
environment aspect had influences on customers’ decision to purchase consumer products online in
Eastern Special Development Zones, and quality of electronic commerce services. Efficiency in terms
of responding to needs, system availability, response to service use and contact had influences on
the decision to purchase consumer products online among customers in Eastern Special

Development Zones statistically significant at the 0.01 and 0.05 level.

Keywords : product purchase decision, consumer products
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