enuduiianisuszguivinsuaziauenanuILIEAUTIR AT 6, 22 HurAw 2568

The 6™ Santapol Academic and Research Nation Conference Proceedings, March 22, 2025

]
1

AN WU MsdararianuinfvasgnA el luluniauiiryniane uaen

SERVICE QUALITY AFFECTING CUSTOMER LOYALTY: A CASE OF SPA SHOPS IN EASTERN
ECONOMIC CORRIDOR

Buss Ui’ uay ynaane uauiiod’

WARINTHORN PANTHES®" and MUKDASHINE SANDMAUNG?

o

A15398 94

o

anuszasdiite 1) Wisuifisuauuaninsvestiadesununmnisliuinisvesiuaidmasie anu
fndvesgnatuimaiinelueaianiivvuaianz fueen lneduunaudadsiiuyana uay 2) Anwvidninavesdadeiu
aunmnsliuimsvesiuaidmadennuinfvesgniluduameluminnnfiesniang Susen ngudioeefily
Tumsfnwadsil 1oun gnénfiunldusnmssuauluaniafiesniang fusen dslinsusunulsssnaiomn lag
fvuaruIAngufieg9siuL 400 au AaidenlaedSn1sduiuazaIn (Convenience Sampling) i3nsilafldlunsifiy
swsmdeyafouvuasuny ddldsunisnssaeunnunsadaiem (Content Validity) Insfnssnand wasUszifiuen
madesiu (Reliability) neutlUl#lun1side msiiaseideyaldadifidaounnu Idun nsvaaoud? (t-test Lile
WiulgumNLLANA1IYBINGLR 18819 NM151ATIERANILUTUTINNIGAEY (One-Way ANOVA) LilaiU3suliisuaniy
uwandszrinnguiitadudiuyanaunansisiy wagn1siinsevisunisannesnyaas (Multiple Regression Analysis)
ilemsivaeudvinavestadosunuamnsluinsidserusnivasgndiluiuay

namsAnwInUI 1) AnuuandsesiladesunuamnsliuinmsvesiuaUiidsaremnuinvesgnailuiy
avmgluwaimufivvnianziueen lneduunaiudadediuyana wudl dume 01g seaunisfng a1din s1gld

Y

LATADUNNANTE TAUANAF T LU ULYANRILUTLAYAIARE TUEBN NTLANA19N UBE 19N NBE1AUN19ERR .05 LAy

]

2) adaaaunmnisliuinis suaudasnsie (B = 0.20, p < .05) sudnanmasmingu (B = 0.06, p < .05) fuAy

Juendnwal (B = 0.11, p < .05) sunsmauawues (B = 0.21, p < .05) smupnuduiusiugnén (B = 0.18, p < .05) uax

v a o o

pudawnasunsnien (B = 0.19, p < .05) dwaneauinasuaulunimuitAyniany Jusen agsiited Ay

o

2N

fAfiszdv .05 nuddedaliuinadeduseliuazanuilunmsléusnsidvdnanessaunnudnivesgndt Tnengu
v aa % [PN < o B = i oAl g & v v RIS
anAnfinglagaaylduinsfulssiduunliuuananudndsesuaUiminningudu Ml Yadeduanuduiusiv
anAwaznsnevausasmineuduladenidvinageadeaudnivesgnd uenaini dwindeuninienmues
$ruain 1wy ANazen usseInadesen sieunaie wazanuduendnvalvesi iul adefidwmasonisnauunld
U3N1591 Auzifieniu Jadedumnudasndy lnglanzuinsnisiuguendewarn1sdnn1sauaulasnduvesiu

funumddglunisaiuenudeduliiugne dedmasonnuinfseiualilagnss wenainil Samuiingugnangulnl

UnAnwuTayyiln vinsssiaumdudia Inedetuand@nvia1un1sdnns aninerdeasuny Inenunsays, Master Student,
Graduate College of Management, Sripatum University Chonburi campus

A3, AMBUINTTINT UM Inendersunu Ineunvays, Lecturer, Faculty of Business Administration, Sripatum University Chonburi
campus

Corresponding Author, Email : warinthorn.ps@gmail.com

599



A &
to

sneeuduiianisuszradrnnsuasiiauanauITeTTAUNIA AT 6, 22 furaw 2568 &%
3

=

i~

I
GE e%

5

The 6t Santapol Academic and Research Nation Conference Proceedings, March 22, 2025 %

Tpg; 0

<,
&

wagTevhaulianuddgiuendnvalvesiuatuniu Jadulemadidydmsuduszneunislunisiamnwuimienis

usMsiianunsanauauewonUABINIsTesgNAkazIasIaTIANANGALUTE e 1
AdAgy - AN MMsiuINTg ; anudndivesgnd ; Suaus
ABSTRACT

The objectives of this research were: 1) compare the differences in service quality factors that influence customer
loyalty in spas within the Eastern Economic Corridor (EEC) based on demographic characteristics, and 2) examine the
impact of service quality factors on customer loyalty in spas within the EEC. The sample for this study consists of
customers who have used spa services in the EEC, with the total population being unknown. A sample size of 400
respondents was determined using a convenience sampling method. The primary data collection tool was a
questionnaire, which was assessed for content validity by experts and tested for reliability before being used in the
study. Data analysis involved inferential statistics, including t-tests to compare differences between groups, one-way
ANOVA to analyze variations across demographic factors, and multiple regression analysis to determine the influence of
service quality factors on customer loyalty in spas.

The research findings revealed that: 1) The differences in service quality factors influencing customer loyalty in
spas within the Eastern Economic Corridor (EEC), categorized by demographic characteristics, revealed statistically
significant differences at the 0.05 level across gender, age, education level, occupation, income, and marital status. and
2) Several service quality factors significantly impacted customer loyalty in spas within the EEC at the 0.05 significance
level, including safety (B = 0.20, p < .05), staff competence (B = 0.06, p < .05), uniqueness (B = 0.11, p < .05),
responsiveness (B = 0.21, p < .05), customer relationships (8 = 0.18, p < .05), and physical environment (B = 0.19, p <
.05). The study highlights that income level and service frequency influence customer loyalty, with higher-income
customers and frequent spa-goers exhibiting greater loyalty. Customer relationships and staff responsiveness were found
to be the most influential factors in fostering customer loyalty. Additionally, the physical environment, including
cleanliness, relaxation-enhancing ambiance, and the uniqueness of the spa, played a crucial role in repeat visits.
Furthermore, safety measures, particularly hysiene protocols and overall security management significantly contributed
to customer trust, directly impacting loyalty. The findings also suggest that younger and working-age customers place
higher value on the uniqueness of a spa, presenting a key opportunity for spa businesses to refine their service strategies

to meet customer expectations and enhance long-term loyalty.
Keywords : Service quality ; Customer loyalty ; Spa shop
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