Uadegslainfinasenisifonsuvesausduaeludminszens
Motivation Factors Affecting Job Selection of Generation Y

in Rayong Province
suaa lasan’ wazdsing selugiu®

Thanadol Tripope! and Jiraporn Rahothan?
auinesimsadelnl vdngasuimsgsfaumtudin uninendeeiunu Inenusvays'
(Master of Business Administration, Modern Organization Management Sripatum University at Chonburi)

Email : thanadol0911@gmail.com!” , jiraporn37@hotmail.com?

unAnge

nsitendiilitinguizasdiftofnundatogdatinadensidenuveonausstunsludminsseos uay
Wisuisudadegeladiuunautadodiuynna nqudesisde nquauvhauiiinsewined we. 2523-2540
Tudminszees 91w 400 au Muuvaeunulunmsiivieya Jinseideyameaifidmssuuuazadfoyuiu
namsifewuin dadegdlalunmsimeglussiuann Taesudneuunuiazaiainisidadogean sesmanfesiu
sunufiunaz it suaunadin suanusuiney suanwiindey uazduieideiedng audy
msSsuisuaudadediuyananudn antunin ssduns@nen swlded sdeidou Ussaunisal
A15VULaz M 81uT wanA 19Ty Tuanen1sidenauwanseiues 19l Ted A ynad A sedu 0.05
s iusume wazszaususny dilenuwansieiy nanmsideaunsadlulddusumsdunisimuinagns
mMsudmninensuyudlvaenadesiunnudesnisuesnguiaiueisiune

Adaey: Tadegdla , madennu, lwelsiuney , Jwminszees

ABSTRACT

This research aimed to study the motivational factors influencing job selection among Generation
Y in Rayong Province and to compare these factors based on personal characteristics. The sample consisted
of 400 working individuals born between 1980 and 1997 in Rayong Province. Data was collected using
questionnaires and analyzed through descriptive and inferential statistics. The findings revealed that overall
motivational factors were at a high level, with compensation and benefits having the highest means,
followed by job security and advancement, work-life balance, responsibility, work environment, and
organizational reputation, respectively. Comparisons based on personal characteristics showed that marital
status, education level, average monthly income, work experience, and organizational affiliation significantly
influenced job selection (p < 0.05). However, gender and job position did not show significant differences.
The results of this study can be used as guidelines for developing human resource management strategies
that align with the needs of Generation Y.
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fasii (Constant) 0.94 - 686 0.00
1. fuAmeULNULALATARNS 0.22 0.27 1 573 0.00%
2. HUANINLINABY 0.08 0.11 5 2.64  0.00%
3. fudeldesesning 0.08 0.11 6 2.61  0.00*
4. prunuiitunswas i 0.14 0.19 2 4.77  0.00*
5. PUANARTIN 0.13 0.18 3 473 0.00*
6. AUAIINSURATOU 0.13 0.16 4 339 0.00%
*p< .05
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