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ABSTRACT

The objective of this research was to investigate the marketing factors influencing the decision to
repurchase printing dies among gravure printing businesses, categorized by business-related factors. The
sample consisted of 400 customers from gravure printing businesses. Data were collected using
questionnaires and analyzed through both descriptive and inferential statistics.

The findings revealed that key business factors influencing repurchase decisions included job
position, number of employees, type of packaging, market management system, and job acceptance
capacity. Overall, the marketing mix factors (7Ps) were rated at a high level, with people receiving the
highest average score, followed by promotion, physical evidence, product, price, process, and place
(distribution channels), respectively. Statistically significant differences in repurchase behavior were found
at the 0.05 level. These findings can serve as a guideline for management improvement, enabling

manufacturers to strengthen their organizations effectively.
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