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SOCIAL MEDIA MARKETING STRATEGIES AFFECTING REPURCHASE DECISIONS OF
DOGS OR CATS PRODUCTS IN RAYONG PROVINCE
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ABSTRACT

The purposes of this research are to study the level of decision-making to repurchase dog or cat products
via social media, To compare the decision-making to repurchase dog or cat products via social media classified
by demographics, and To study the social media marketing strategies that affect the decision-making to
repurchase dog or cat products via social media. The samples the quantitative research were 400 customers who
repurchased pet products via online channels in Rayong Province. The questionnaire was examined for content
validity by experts. The calculated I0C index was greater than or equal to 0.5 and the quality of the content
validity was examined. The reliability test had an alpha coefficient of 0.947 They were selected by purposive
sampling method. The statistics used in data analysis were descriptive statistics frequency, percentage, mean,
standard deviation, and inferential statistics using the multiple regression analysis.

The research results found that: 1) Personal factors such as gender, age, education level, average monthly
income, occupation, and status had different effects on the decision-making to repurchase dog or cat products,
and 2) Social media marketing strategies that had statistically significant influences on the decision-making to
repurchase dog or cat products via social media were interaction, modernity, word-of-mouth, responsiveness,

and entertainment, which were statistically significant at the .05 level.

Keywords : Marketing Strategies ; Repeat Purchase Decisions ; Social Media ; Online Pet Products
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