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ABSTRACT

Business in digital era, it is a must to do both for marketing and branding. The marketing
and branding has difference in term of meaning and goal. Marketing goals are sales and profit
but branding goals is brand acceptance, so marketing and branding are importance for both and
need to do in parallel. In digital era, internet is very importance in term of interactive between
consumer and brand that totally different with the previous time. Internet has been changed
the market and it has been driven the old strategy and old management of branding
ineffectiveness itself. Brand touch point ‘online things’ has starting in a role of importance
especially the social media such as Facebook, Line, Instagram, You tube, Twitter, Pinterest,

Google+, Linkedln etc. According to the popular of Social Media, as we know in the previous
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time it is only the communication proposal but in the current situation we would say the
marketing and branding need to uses Social Media to drive the business surely.

Keywords: business in digital era, marketing, branding
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