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ABSTRACT

This study aimed to analyze the characteristics of Earworm songs suitable for

advertisement in terms of lyrics and melody in order to develop ways to compose
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advertisement songs with the ability to penetrate into the cerebrum easily and longer.
200 advertisement songs with over 100,000 views on YouTube were compiled to collect
accidental data and 100 most remembered advertisement songs were selected by a
sample group of 300 people. Then, 150 people in general were asked to listen to the
songs together to collect the top 20 most remembered songs, which were thereafter
analyzed by PRAAT software and Sound Visualizer to find the patterns or directions and
sent to 20 advertising song composer experts to examine. The process of composing
Earworm songs should somehow be similar to the songs with which people are already
familiar. With a set of fixed melody not jumping higher or lower and within 40 seconds,
the songs should be sung from a band with chorus and an average speed of 120 - 130
strokes per minute. The lyrics should be short and interesting and have rhyme scheme
together with sequencer technique vocal. There are 6 to 10 notes, the lowest key of
which should not be below Me (E) and the highest key of which should not be over
La (A). The intro should be pleasant or interesting.

After that an original Earworm song was composed according to the study
result and sent to 20 experts who used a sample of 80 people equally divided into
two control groups to examine and test the quality of the music composing process.
One group listened to the original song with lyrics and melody being composed
according to the developed process, while the other group listened to the lyrics by
just reading them from the paper. The exercise was set by playing the music and
having the participants read and write the lyrics from what they heard three times - 5
minutes, 24 hours and 72 hours after hearing the lyrics. The experimental group who
listened to the Earworm song yielded an average score of 20.46, 20.21, and 15.21
points, respectively, yielding the total average score of 18.62 points. The control
group who read the same context of the lyrics being test had an average score of
20.04, 14.94, and 11.6 points, respectively, yielding the total average score of 15.53
points. Nevertheless, when the average scores of both groups were analyzed to find
Mann-Whitney U-test value and the different levels of data remaining in the latter
stages of the lyrics being heard, it was found that the experimental group who listened
to Earworm song was more likely to remember the song than those who listened from

reading with statistical significance.
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The final process was measuring the level of brand acceptance after listening
to the Earworm song with randomized experimental according to the variety of actual
conditions. The Earworm song was played to the experimental group of 100 people
in the workplace to compare the levels of the brand acceptance after hearing it for
the first time with the Wilcoxon Signed Rank, before and after listening. It was found
that the score was increased since the first hearing with a statistical significance
level of .05. When measuring the sample group’s level of brand acceptance in the
three-week time (2nd - 13th times) during which the Earthworm song was played to the
group continuously, it was found that the brand acceptance increased with a statistical
significance level of .05, except the 4th and 13th times where the brand acceptance
score had no statistically significant difference. After the Earthworm song was played
for 3 weeks (12 times), three more measurements (14th - 16th times) were conducted
in the last week to see if brand acceptance level increased after the participants were
not exposed to the song for a week. It was found that the brand acceptance level
did not have a statistically significant difference of .05, which means that the slightly
decreasing score was close to the fixed level.

Keywords: earworm songs, jingle, brand acceptability, content retention.
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9. Myfedldimatin@iaiug
10. Wnogfszning 6 - 10 ¢ lamninlided (£) geanlaiiAuliinan (A)
1. rouFumasesliides Effect Miuynienseduianuauls
szuedl 2 MamadaunszUIUNsUANWAsTRIva TR
1. HanIMAFBUATNLAsEEvBNtianal ndunaaew IR DA uTusaie
wazviuedliils drunguanuauasliiteruidomadiiite wdaliudazngudewdonin
AlaBuravun 3 a%e ndanladu 5 undl, 24 $3Tu9 way 72 2l MUEEU WEhaARTEe
ATAANAN9SENING 2 NgY #8 Mann-Whitney U-test wutaziuunisaseguasiiari

o w

serinanguneasaznaumIvatlunImaaauns 3 ase dauwanaieiuegelitudfgy

]

Ly

NEDANTEAU .05 AIR15197 1

M 1 UARIN1TUTEUBUALLUUNAABUATITTUS HAZN19AIDE VR LLBAIIUNAIRIN
losuilalloimasssninngunnasuasngumuay

ﬂ%’g\iﬁ g 0 Mean  SD Mean  Mann-Whitney  Asymp. Sig.
; Rank U (2-tailed)
1 ﬂajammam 39 20.16 217 62.04 349.50 .00
nauAduAl 51 20.04 1.68 32.85
2 nauveaes 39 2021 176  70.59 16.00 .00
nauAuAN 51 14.94 1.87 2631
3 ﬂfjﬁmﬂaaﬂ 39 1521 214 4785 143.00 .00

nauAduAl 51 11.61 1.20 44.12

FAdeiiseianuamnsolunissudennuveangudaogeusazng udnis
Wisuifleuiduned uiilesnnguiegalvunadnuasinmswanuaauuuliund Sudenld
afiA Wilcoxon matched-pairs signed-rank Test FananmsiUisuiisunielu “ngumnass”
nuirsErinnmaaounsidl 1 wozadsdl 2 aruuunisaseguonienruiliiuansrety
agnalifuddnymneadifisesu .05 mnerudn Wenawiuly 24 $9lus Ssanansaansle
wiflnnuuananstuegadifeddnmneadafisedu .05 sywinumsvageunsl 2 uavadadl 3
gL denariiuly 72 2l agiEudn uwinanisvaaeuly “nguauan” ndunui
AzuULNITATBgRIDAILANG TR elided Ay msaiAtissdu 05 daudseninans
yadouAsfl 1 uazadadl 2 ndnfie Wenaruly 24 dalus Asulsiansoandudeauldud,
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W9IATIEMIAIULANA1NVBINITALDEYDULBAIU FIUUNAIN “NA” WUIINIS

nnaounsd 1 wazadeil 2 ﬂ%LLuuﬂﬁiﬂﬁangsuaﬂLﬁaﬁ’lﬂmizw’j’lﬂLWFI%’]EJLL@%LW?M@Q CoREY
wansnsfueeediteddymeatafiseiu .05 wiliwaneetusgnafiduddymneadffisesu .05
Tunseaeuafsd 3 Taaunsaaguléd warsiinadenisaseguanionnufroieldiumas
Tawaurlunansululaiiu 24 $3lae Faansnedi 2

MIN 2 UAAINSIUTEULTBUALKUUNTTNAABUNNTIUSUAZNNTATY YR ALLBAIIM FIKuN

AULNA
. %-;q a - 0 Mean  SD Mean  Mann-Whitney  Asymp. Sig.
Rank u (2-tailed)

1 igld 37 1959 228 5242 724.50 .03
AN 53 1874 2.19 40.67

2 YY 37 1786 280 5223 731.50 .04
AN 53 16.77 339 40.80

3 Y 37 1332 226 48.78 859.00 31
NI 53 13.06 258 43.21

WalATIERAULANGINYRINITALEEvRLEAN TUUNAN “B1y” wuIllunis

VAFOUTIN 3 ATY ATLUUNITAIREVDLTBANVBIETNIYTENIN 15 - 30 U uaranysening

31 - 45 U liunnasiuegsiitedAnmeeiansyau .05 Aamisei 3

A5 3 WARINTIUTEUIBUARIUUNTSNAEUNTTUUANNTAIBE YR LBAINY FIuuN

MUY
ﬂ%sgw R 0 Mean  SD Mean  Mann-Whitney  Asymp. Sig.
Rank U (2-tailed)
1 15300 44 19.3¢ 220 49.16 851.00 19
31-45U 46 1885 230 42.00
2 15300 44 17.80 3.17 50.70 783.00 .06
31-457 46 16.67 3.14 4052
3 15300 44 1359 234 50.90 774.50 .05
31-454Y 46 1276 250 40.34
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WIEIATIZYIAULANAINYBINITAIBEVDLUDANUTIMUN AL “TEAUNTANY” WU
luNmAaeuNI 3 ATY ATLULNTALRYURATRANUYRIETNINANYIANINSEAUUS Y93

o o a

warszAuUTyestuly ldusnansiueglidud1Agn9adansesau .05 A5 99 4

MINN 4 UAAINISIUTEULTBUALKUUNITNAABUNNTIUSUAZNNTATRY YR ALUBAIIM FIUuN

ANUTEAUNITANYT
Y 4 o Mean  Mann-Whitney  Asymp. Sig.
A STAUNISAN N Mean SD Rank U (2-tailed)
1 mnhUes 47 1904 222 4485 980.00 80

Ussguly 43 1914 232 4621

2 @ Ued 47 1717 305 44.80 977.50 79
Ussguly 43 1728 338  46.27

3 @i ues 47 13.09 247  44.54 965.50 71

Uasguly 43 1326 245  46.55

2. NANSNAFDUTZAUNITHDUTULUTUA

nsnAaaUsEAuNsEaNsUkUTUAlneamadlugnulsenounsynIuduns - Ans
Tunian 16.00 u. Wunan 1 ey mﬂﬁusﬁagaﬁwm 16 pds wiadu 3 szey diefinnsan
wannaaoulu 3 Useidiu liun dnsedunmssensulususnouilanas gaaaasuuases
spiuMsBNULUTUATEI I T U damasiaynasn 1 Loy uavgaandsuutas
YossrAunseeNTuwusuavatlilaflanasiinyuay aud1du lagld Wilcoxon match-pairs
signed-ranks Test #3957 5

AN 5 WEAINISIUTHUMIBUALLUUNITYBUSULUTUANDULALAINITHINAY

N5 Mean SD N Wilcoxon Value Wilcoxon prob
adait 1 neuiluwasiey  1.39 .96 100 -2.45 01*
adait 2 sEwinamsils 1.45 94 100

*p <.05
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PNMITIN 5 WUTIAZLUUNITBUSULUTUANBUNITHIUNAILANA19AUAL LUY

o w a

n1sgausulLusuallaladumasiayluudl (Inasedl 2) egaiideddgymeainnsydu .05

]
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aa v Ao !

Tuvneds ﬂzLLNNﬂWS&@M%ULLUiHﬁQQ%uaé?ﬂﬁi%ﬁuﬁ&ﬁﬁﬁ'ig‘lfl’maa(fmwnmLLmﬂﬁiWQﬂ%ﬂLLiﬂ

HloATeRANLANF19TeIAZILULNIS NS ULLSUA WBuLTlBusEnInanisin
LLGi’ﬁSﬂ%ﬁﬁas@j wutlutng 3 d@ask fidmsTananseeusuwususaded 2-12 lugaedilddy
washnyey HarzuuunsseuiuLusuATldluafiuiifiugatunnasneu sgrsdideddy
neaBRTisEAu .05 Lﬁaunﬂﬂ%y’a pnunsait 4 wazadedl 13 whiufiasuuunseousunusud
uduuiy wildumnsnaegnafitudfysadafisesu 05 wazdlotnsyiunseeusuwuTuA
ndnildldfanands (¥l 14-16) nudpzuuunsERLSULUTURanandntes wie
Liunndnsiueessiteddnymnsadafisedu .05

3. wadlawaniilélunside

waslawanildll 3 Version aduiudalingusdiagiafis laedsnisdudydnual
QR Code tiasuils lnsasdudgydnual QR Code luszay 15 lwuRuns

AregnunadlayanAny fregranadlaynnion AragnanadlayanAny
UNINBIREATUNY MLUVATAUT NINBIREATUNY Menarays  winIneaeatuNa Imewavays
FuFaslaetiniasvie Fueslaeiiniaend Fusedlaeiindosuszanudes
onuUsigua

'
a YA o

1. nszuduMsuALWaslaa IAllanBasRaudHs NszUIuNSUALNAAAYTINITY
Ipamszinanihundundnlunisuianasinyluanideil Usnaumenaneade leun

ATUNIUDY wudwﬁaqﬁmmiﬂé’lﬁmﬁuLwaqﬁﬁﬂué’umﬂ AAN19VBIVNUDIAIN
husdlinsglantugaseawnanniuly Wnegsening 6- 10 da liindldedl (E) gean
TaAuldng (A) wazianusiuiunaiafa 120- 130 39uzea 1 W1

FIUAINLEIY NUIAMNEILLAY 40 U9 FegenrdaauuITevuad Beaman
and Williams (2010) AMU3191015 Earworms dnagiinnusnasniainueniliussesiian
15-30 U9

}% v 1 a = v a v ¥ % a

AIUN1TFBY NUINPISUTENUAUASUTENNIG TIN15509d89UsTauUNe Aodldwmalia
a & 1 a v o alal = v v = v o
FAwd neusumasidides Effect NuyvIanseAuInNayly Jedenndesiuiy
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AWyves Jakubowski et al. (2016) Ainudn ddadeMinlviAuilsinyuazasInTosmn fadl
veudlasunisandnazanunsadeslalaemelaiiissnsuien dsgduidesgeinivainvany
luviouasey uariindidueiisnaiuiie 3 wuuluvieusn
aulladas nunlcmdu Wiaula Afedves denndeIiunuITeves Jakubowski et
al. (2016) Mwu nildlutadeviviauilsdayuareeindeswune Wesesnldiinuaazaaie
wasdtaenndeiuauideves Kellaris (2001) finuin washililomasduamnddqiviili
\AnUsIngn136d Earworms 1ade 73.7% Tuvaizfitnasussatenavinliineinisi 7.7% wintiu
2. NMINAFBUAMAINATZUIUNTTUAL WA AU IWAIAAY Tl
FTAUNITAIDEVIUUDAIN NANITNAABUAMAINNTEUIUNITUAILNAL LU YA
WmasAAYsEnIangunaaes (lunasiuwuuiunsieuagyinueamunssuiunsiiauiiu)
U 40 AU Uaznguauauay (edeauainniseruilonnuaiuung) 91w 40 Ay
Ineneaaumeisdamamageu/em wazliBeuionuiiladuimun 3 Ase uwuseoniduy
$ A v o o va & A oA v A o va & Y
Asan 1 Wdsundslaguileany 5 uil ase 2 idesundslaguiiennny 24 93lu9 uae
J A v a oy va & o A ay v -
Asan 3 Wdeundslaguilonny 72 Filus nanzuuwadenls wanslunsed 6

MINN 6 UARINITUTEUIBUATLUUNAADUAITTUS HAEN1TAIDE VR LLBAIIUNRIRIN
lpsuilaloimasssninngunnasuaznguAIuAL

AZLULLAY NANNARDY NANAIUAY
adaii 1 20.16 20.04
adait 2 20.21 14.94
ndil 3 15.21 11.61

521 18.53 15.53

sanzuuuisiunandliifiuil exuuuannsiutoyandadl 1 vesndumnassuasngy
muAuiiazuuuinsiuliinntn dufsuiuaed 2 Adusseznisfuitoyaludussesina
26§l fuadsd 3 Atuszernisiustoyaludussosna 72 dalus Arsuuuasduunli
Aoudeinauniy ilethazuuadsnismageuunaradivesia 2 nquuniingied
ANULANANIYDITEAUNTAIBEVRITDYALULARL TEHEAINEIUIUNAINTIAEY TENININGY
flgsutomunnmameasuiunguilldunnnssuieiUieuiisunansnaeunisng
oguoaiiloanuluanunsad wuimanmeaeunsesegueademiluarumassisening
naumpaesiilaiomnunmasioyiinziuuiade 18,53 avuuu dunguauauiitaieany
MnMseuilaziuLeds 15.53 Azuuy WethazuuuinSouifisunui nanziuunsvagoy

215a15281NISASUNU gaus

63



64

UR 14 QUUR 4 W@ouuvBy - DouIgU 2561
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wazanmselutisnaliuiuinn (deu 24 $lug) enadsliunnseiy usidenarily
24 lus W‘U’J"]ﬂ%LLuuﬂ'ﬁma@jGﬂaﬂLﬁaﬂ’J’mL%Nﬁﬂ’J’IZJLLGmGI"NﬁJu lAeNaunAaeIdiaIune
anddlarnaldey windumuauiduliannsnaaduieauliug

stRunsBaNFULUSUA MsTidufazUszaunudnie Geses “uusud” 1WuiFed
ddunlugail Tnsdsiiarsidudosmnnnitnisadrsnmanseminilususudaudn dudo
MswgULUUASAANR (marketing platform) Geuususfiasdszaunnudnsodosiiam
Aordastungufauiinirstu Tudnnduaumanidlifinrmadededsinniliam
a1y (Dumnernchanvanit, Online, 2014) msﬁuusuﬁ%Lﬁuﬁaau%’waqﬁuﬁﬂﬂlﬁﬁ?ﬂg
doadunusudnguslnafionele Juveu waziuiiessnveusudldifuesnad waguusus
anunsaadiausstunalavsegslifumninlddndis Desnd Sasind, 2560) el

o

N13ATIVAUAINLTBINTTUIVTolWS0we “Nsgousy” wusudegiaue agvilikusua

U
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AT 2 TEAUNITIONFULUTUALUUTNTUTUNTIU (take off period)
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daun1snaaeuAsIn 6 hIRseil 10 dnvazvenistasziuasiunuunigu
(exponential growth) fiailutng “Soar Period” a9an158n5e6U 138091 Snwazn1seeusy
wusuaduluy “aendrgianunsyntn” AanInd 3

3.5

sEndnanszuaunsilainasinyg ‘
-
o
&
L4
o

AT 3 SEAUNNTIBUTULUTUARUUABNEITIAINATEILN (soar period)
AIUNTNAFBUATIN 11 D9ATIN 13 ANWaZANUTUVBINTINSUanaY Iasenlain

Aunigauvesnsiaszauisuanas luduain 3 dtewduyas “Maintain Period” w81
AFENTLAU 158N ANBAULNITURUTULUTUMTULUY “Snensesun1seausu” saninig 4
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AT 4 TEAUNITEBNTULUTUALUUSAMITEAUNITEBNSU (Mmaintain period)

Tuthagevnefesauninsedl 14 Huduly Hunsinsziunissensuusuivdanisils
masinyluud flefiarsandnuasueinsmaziiiuin seduazuuLNMITONTULUTURAZAT
wavanauintos waliuanaaiuedalideddgmeadn Jeagulainlugildladanasiiny
wan aztutas “Loosen Period” ween1senseau 13unin anwagnseeusususunuluy
“PANyTEAUNTEBNIY” Fanmil 5
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AT 5 SEAUNTEBNSULUTUALUUARIETEAUNISEBUSU (loosen period)

nalegasy FIdeuUsszaunsensuwususeandu 4 939 dan1s1en 7

ell (% U [ 1
#1319 7 ﬁ?ﬂi%@‘Uﬂ?iﬂ@ﬂﬁULLUiUﬂ 4 YN

4299 Svey AUNNNY

1 Takeoff Period  %33v8aMs3usUazIANUIINAULUTUA

Fuduunsu
2 Soar Period FRFuIANuAuAs To1suaisinluiunusun Suaulawusun
moNg YUNBINTNAINLUIT F29¥In8ved Period U @19idugas

FIANUATEVUN  LIANAGANLL LA I 0NEIAIUATENUNVBILUTUA LALAR
fuguslaa 19U N133ANINTIUNNNITAAIN YIBLiTUIATRE
A v tZ = "y aaa Y a
n1sea1ndudlunseduniesasugisenlvifiannuaula
TususuAuNgu
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3 Maintain Period ¥aiidadiauaulalunusudeglussauasi asundadinigld
Snwsedu Intervention ag1vsiailos wsedildduinasegidiaulauas
QRERRHELY gousuluwusudagituiu

4 Loosen Period  4N5EAUAMUAINUBINITEDUSUBUTUABDIVALANNI DDA
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gousy lawanudnenaviliduseznuanuaulalususudliluiian

AMUENNUSTERIINSIAanEwasiauiuanundIuYAna
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1. madfsszernamamaaodlisTuiuiu Wiednvuultiuaeszesvesnis Face off
vossEAUNIBeNSULLTUALFFaauIN BTy

2. asiuntsveaemdinsd 16 fenalvinduunilunadvaidneds vieifiuszerring
vostafutoyausazadiliinntu iefnwssdunsseniuuusus

3. prsfinsaidessulsiulssrnsmansivazdennind Tnsawizlunguidin
wazfigeany elrlddeyasumimmnyauvesnislinssuiunstunduauinnty

a. mslimaluladsumsiineinduanos el neinasiayiuyudliiuindu
aduialadudiilvg Wy aduwean wan wsan a7

5. msnaasuEesmmATmnzailumsil livesawhliAnensaayuaznaneidu
o1 svasuylufign nsziumnedsegilvilafaanusmauasivirunfidaudeuusus
dudnluiian

usstuaunsuy
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