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Meiviauiuguinfsdenmadoudsuasinansdoulidniissiu s (Satisfactory)
edYvemangasUsznausiae
#N20IY1U9AU (Required Course)
eI Ho3un wienn FIUIURY
BUS521 524 08UT5798530a (Business Research Method) 3 9,000
BUS525 msasuruesmsiiemsdams (Organizational Transformation for Management) 3 9,000
ECN522 Lﬂwgmaﬁ%uaxmﬁmiwﬁﬁagmﬁamiﬁm%ﬂa (Economic and Data Analysis for Decision Making) 3 9,000
FIB523 MIIrMINITRULaN15UAgARAVa(Financial Management Accounting in Digital Era) 3 9,000
IMG528 nsdanIsMInankazlgaunIU(Operations Management and Supply Chain) 3 9,000
MKT526 AMTIANITNITAAIARIVIA(Digital Marketing Management) 3 9,000
nuInIY AN (Electives)
eI Fo3wn wienn FIUIURY
dnsutindne wau n. @enieu 6 wiein 6 18,000
NFUNINAIAFINA
MKT512 msnannITakasdedinussulali(Disital Social Media Marketing) 3
MKT514 nsdnnsuTRNTsNRARS LAz USNsIM(New Product and Service Innovation Management) 3
MKT515 nagnslumsianisnsdndminensnszanedudn wagsuulsguvuiiionsnannddva 3
(Digital Marketing channels of Distributions Supply Chain Management for Marketing)
MKT516 msaeansnsnanARaTTa (Digital Marketing Communication) 3
MKT517 M3ATEignAneARdvia(The Digital Customer Journey) 3
MKT535 5ﬂﬂ’15f’15’11ﬂ§umﬁLﬂi’]zﬁmiﬂmﬂ(Big Data for Marketing Analysis) 3
MKT631 M3 Benagnsdmsuinnmsnaialueandvia(Strategic Management for Marketer in Digital Era) 3
MKT632 duauszinulgmmeuimsinnsgsiadmsuinnsaannlugandsa 3
(Seminar in Business Management Issues for Marketer in Digital Era)
RUINIYINGTNUS
SWARY FoAwn wdaEnn TIUIURY
BUS699 Inenfinug (Thesis) 12 36,000
- AR 60,000
- fsssudlendu q (Fusziueadomes + AseiugUiug + Adnstndnu + AadasiSew) 3,100
- AawmzileusgirasuwIng 3,000

sAldinenanandngns 174,100




