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DMC511 mMInaalailonuarn1sasnsassailenaaa (Digital Content Marketing and Content Creation) 3 9,000
DMC512 MINURLBNAgVSULLNaRWaSHFRRARYE (Strategic Planning in Digital Media Platforms) 3 9,000
DMC513 MIUSMsUsEiuLarNIInMsA AN RikudenIviaLian1saea1IN1sAAINLASLUTURBIANS 3 9,000
(Issues and Crisis Management through Digital Media for Marketing Communication
and Corporate Branding)
DMC514 ATUSMTNTAAIALAZHUTUALTIUTRNTSH (INnovative Marketing and Brand Management) 3 9,000
DMC515 NFUIMTIANITHAUUYTIUINNTIUATYA (Campaign Management in Digital Innovation) 3 9,000
DMC516 MIermnkazesrnsienmwNgsia (Marketing and Corporate Research for Business Development) 3 9,000
DMC517 dusgnaunsiiunisasegsialugafdvia (Entrepreneurship and Business Creation in Digital Era) 3 9,000
DMC518 funuuinnssuRIvialionEeEsNITNAIALAZLUSUADIANS 3 9,000
(Seminar in Digital Innovation for Marketing Communication and Corporate Branding)
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DMC699 ANeANUS (Thesis) 12 36,000
- Agansfine 60,000
- AETTULHENRY 9 (AUssiuveademy + Adseiugifme + Adnsindnw + AadasiSew) 3,100
- Anamnzifausigdvaiunvdingy 3,000
suAnldInenaeandingns 174,100




